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ABSTRACT

Personality development and image improvement are both vital quality for success in modern business.
This is because better personality and good image can create positive mind and increase high level of confidence
of any person. All internship students from Suan Sunandha Rajabhat University are required to train in both
personality development and image improvement. It is both necessary and vital to fourth year students because it
has the effects on their behavior, thought, and feelings. It is acceptable in higher education that personality
development and image improvement is important to internship students. Personality development and image
improvement are not only the external of better dress or good look but also the internal of self-confidence,
innovative thinking, and communication & people skills. The objectives of this study were to investigate the
internship students who had personality development and image training and their work performance. This study
utilized qualitative research method. The focus of the study was on 12 internship students who had completed
personality development and image training class. An in-depth interview was conducted to gain better
understanding of them. Primary data and secondary data were also analyzed with the assistance of the finding of
literature review and many of previous studies related to the topic of personality development and image
improvement. The results of this study were from the findings of the in-depth interview of 12 internship students
and with theoretical framework collected from many literature reviews resulted in the conclusion that there is
direct positive relation between both personality development and image improvement and high satisfaction and
happiness of internship students at work and at home. There should be more training programs for students who
are entering the internship programs as well as enter job market to enhance their confidence and better self-image.
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Introduction

Personality refers to the pattern of characteristic thoughts, feelings, and behavior of a
person that distinguishes one person from another person. Therefore, personality development
IS a training program that help to enhance positive and proper pattern of characteristic thought,
feelings, and behavior. In other words, personality development includes activities that
enhancing awareness and identity, developing talents and potentials, building human capital,
and improving quality of life. Personality development is actually the process of improving
and transforming the personality to the better and positive one. In fact, there are five important
personality traits as the five factors model which based on common language description of
personality. The five factors can be defined as openness to experience, conscientiousness,
extraversion, agreeableness, and neuroticism.

Many people undermine the importance of having a pleasing positive personality. Other
people think good personality means good -looking or better dressed individual. In fact, the
scope of personality development is very broad and depth. Good personality development
includes knowing how to dress well, social skills, grooming, speech, presentation, as well as
communication skills and people skills. Whatever career, personality development training can
offer important skills that can promote a person to reach objectives with grace. Therefore, the
researcher is interested in studying and investigating the benefits of personality development
trainings from the perspectives of internship students who had personality development and
image training and how it improves their work performance.
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Research Methodology

The aims of this study were to examining the internship students who had enrolled in
personality development and image training and what were the key benefits of the personality
development training. In order to find the answers, this study employed qualitative research
method. The main sample and the focus of this study was on 12 internship students of Suan
Sunandha Rajabhat University who had completed personality development and image training
class. A focus group was conducted with an in-depth interview to obtain better understanding
of them. Primary data and secondary data were used for analyzing with variety of findings of
literature review and many of previous studies related to the topic of personality development.

Fig 1. Key Benefits of Personality Development Trainings
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Findings

From the qualitative study, the findings can be reported that there are five important key
benefits of personality development for internship students of Suan Sunandha Rajabhat
University. These key benefits of developing personality include communication skills,
interacting, credibility, leading and motivating, and confidence and happiness. First,
personality development training improves their communication skills such as enhancing
speech and presentation. Second, personality training encourages internship students to
interacting with other people positively. They communicate more openly and comfortable to
be with many different people. Third, personality development training gives internship
students feel more credible from they look and how they pose themselves in various situations.
Fourth, personality development training enhances the capacity to lead and motivate. It is
obvious that internship students with winning personality will be able to motivate better and
lead better. Finally, personality development training boosts up internship students with more
confidence. When they know that they have appropriately attired and groomed, this makes
them more confidence when meeting with people. With the training, they know what is the
right things to say, when to say, and how to conduct themselves in variety situations, which
will increase tremendous of confidence as well as happiness in working life and personal life.
Therefore, personality development training improves soft skills in five areas: communication
skills, interacting, credibility, leading and motivating, and confidence and happiness.
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TABLE 1. BENEFITS OF PERSONALITY DEVELOPMENT
Percentage  Rank

Factors

1. Communication skills 24 2
2. Interacting 15 4
3. Credibility 12 5
4. Leading and Motivating 21 3
5. Confidence and Happiness 28 1

From table 1, the summary of the benefits of personality development training
programs, it found that the benefits can be ranked based on the percentage of importance.
“Confidence and happiness” ranked as number one of key benefit of personality development
for internship students with 28 percent. “Communication skills” ranked as number two of key
benefit of personality development for internship students with 24 percent. “Leading and
motivating” ranked as number three of key benefit of personality development for internship
students with 21 percent. “Interacting” ranked as number four of key benefit of personality
development for internship students with 15 percent. Finally, “Credibility” was ranked as
number five of key benefit of personality development for internship students with 12 percent.
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