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ABSTRACT 

 

Factors of success for online trainings are so vital to the modern age of information technology. English 

communication training programs are not only for students to enhance their ability to communicate in English but 

also for faculty and staff members to have a chance to polish their English communication skills. In fact, there are 

many policies which aimed to support the university students, faculty and staff members to be able to work 

proficiently in the globalization. The online English training program is about 90 hours of self-study to complete 

ten lessons. The objectives of this research study were to examine the effectiveness of the online English training 

programs available for students, faculty and staff members at Suan Suandha Rajabhat University as well as to 

survey their level of satisfaction of the online English training programs. The population of the study included all 

30,000 students, faculty and staff members of Suan Sunandha Rajabhat University. However, the sample size was 

calculated to be 400 who had been using the online English training programs during the first and second quarter 

of the year of 2018. In additions, only the selected samples who passed the minimum 80 percent of the 90 hours 

would be chosen as the sample group. Statistical analysis was conducted with the use of SPSS program. The 

dependent variable was the respondents’ satisfaction. The independent variables, however, were quality of 

teaching, material of learning, method of learning, time and schedule, usefulness of training, and the level of 

difficulty of English. Mean and standard deviation as well as t-test were utilized as the key analysis and generate 

the table. The findings were reported that there was a high level of overall satisfaction for online English training 

programs. Moreover, the five independent variables were directly and positively affected the factors of success 

for online English training programs. In fact, on line training have many appealing such as convenience, 

interactive design, studying at your own pace, many options, and variety of video lesion and practice tests.  
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Introduction 

 

 Millions of students and trainees from all over the world have already experienced the 

learning online. There are many advantages and disadvantages for both students and the 

organizers. The advantages often include cheap cost, convenient time and place, large 

classroom, and standardization, whereas, the disadvantages often include cheap cost per head, 

no close supervision, high failure rate, and fixed materials and high set up costs with 

multimedia. Online training is actually computer-based training plus long-distance learning. It 

may be also known as e-learning or e-training which is the training exits in the internet. Many 

times, the online training involves a variety of media such as video, web-link, graphic, audio, 

television, and other software. Online training is an innovation of English training for mass 

students in the campus. The idea and the concept of online training is very outstanding. 

However, to implement the online training effective and increase level of knowledge and skills 

for student is a very challenging issue.  

 

Nowadays, many campus and off campus world of education are in the very 

competitive and dynamic market, therefore, having better knowledge, better training, and better 

skills that students, staff, and faculty members can use it as the leverages to gain competitive 

advantages that may extend into the long-term competitive factors. The modern world implies 

a fast change of technology and knowledge. Hence, it is important for both students and staff 

to have more knowledge, skills, and experiences in order to be able to be competitive in the 

environment of fast changes and overload information. One of the best ways of improving 

human resources is to have online training. The online training can help student and staff to 

have better knowledge, competency, and skill with low costs. However, online training should 
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be viewed as an investment that they have to spend effectively of their time and money and 

aimed for the better future and income.  It is necessary and important to have substantial ways 

of monitoring online training together with their learning experiences in order to ensure high 

standard quality and future knowledge and skill improvement of Suan Sunandha Rajabhat 

University.  

Research Methodology 

 

In order to obtain the results of this research, there are five important steps of the 

process of this study. The first step is to set up research aims, objectives and research questions 

in order to have the answers or the findings of the research. The second step is to design the 

research tools such as questionnaire for data collection and choose statistical program for data 

analysis. The third step is to conduct the table and figure to easily generate the findings of the 

research. The fourth step is to use findings and to provide important discussion and be able to 

compare the findings with other findings of other research. The final step is to ensure that there 

is a proper conclusion and to have the research paper to the research community.  
 

                                               Fig. 1 the Process of Research 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The major aims of this research study were to survey and to examine the effectiveness 

of the online English training programs available for all students, faculty and staff members at 

Suan Suandha Rajabhat University, Bangkok, Thailand as well as to understand their level of 

satisfaction of the online English training programs. The population of the study included all 

30,000 students in and off campus, faculty and staff members of Suan Sunandha Rajabhat 

University in and off campus. Hence, the sample size was calculated to be about 400 who had 

been using the online English training programs during the first and second quarter of the year 

of 2018. In additions, only the selected samples who passed the minimum 80 percent of the 90 
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hours would be chosen as the sample group. In fact, statistical analysis was implementation 

with the benefits of SPSS program. While, the main dependent variable was the respondents’ 

satisfaction, many independent variables were quality of teaching, material of learning, method 

of learning, time and schedule, usefulness of training, and the level of difficulty of English.  

Finally, mean and standard deviation as well as t-test were utilized as the key analysis and 

generate the table.  

 

Findings 

 

The result of this study and its investigation revealed that the majority of respondents 

reported that they had high level of satisfaction online training organized by the University. 

The training programs actually met but not exceeded their expectation. Their main motivation 

for students, staff, and faculty members taking and completing this online training program 

included fast and flexible progress in training, the direct knowledge, connection of academic 

friends online, and improve of employment prospect.  

The findings were also found important information to be reported that there was a high 

level of overall satisfaction for online English training programs for each year from 2016-2018 

as well as the feedback of this survey. Moreover, since the level of satisfaction was the major 

dependent variable, the findings showed that the five independent variables were directly and 

positively affected the factors of success for online English training programs. Moreover, on 

line training have many appealing factors to students, staff, and faculty members such as 

convenience, modern knowledge, better online networks, increase employment and income, 

interactive design, studying at your own pace, many options, and variety of video lesion and 

practice tests. These factors can be considered as the strengths of the online training provided 

by Suan Sunandha Rajabhat University, Bangkok, Thailand. 
 

Fig. 1. Level of Satisfaction 
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