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ABSTRACT 

With the higher education sector becoming very competitive industry, students’ satisfaction has been an 

important components of quality assurance of both academic and activities in campus. Student activities in campus 

is one of the best ways to provide learning experience for modern students. There are variety of campus activities 

provide students with many avenues for academic growth, personal and social growth. Suan Suandha Rajabht 

University provide many important activities that aims to promote student learning opportunities. Students’ 

satisfaction of campus activities needed to be measured the right way. The purposes for this study were to 

understand the measurement of students’ satisfaction in campus activities, a case of students in Suan Sunandha 

Rajabhat University as wee as to provide suggestions to enhance satisfaction in campus activities. A qualitative 

research method was conducted with the using an in-depth interview and small focus group of target students and 

university staff. A total of 10 students and 10 university staff who regularly engaged of the campus activities 

during the semester 2 of the year 2018. About 10 students from various departments were selected randomly. The 

findings of this study revealed that students’ level of satisfaction of students in participating in events, programs, 

concerts, sport events, workshops, trainings, and other campus activities depends on an individual preference. 

However, the overall level of satisfaction of students are linked with the level of involvement in campus activities.  

Suggestions for enhancing students’ experience of participating in campus activities. First is to allow students’ 

engagement of choosing activities and the objectives of activities. Second is to promote high level of participation 

in campus activities. Third is to promote positive attitudes of students, staff, and faculty members. Fourth is to 

allow students to participate in the assessment of each campus activity. Fifth is to have an objective way to measure 

students’ level of satisfaction of campus activities. 
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Introduction 

Satisfaction is one of the most important measurement in the modern history of business 

and economics. It is widely believed that high level of satisfaction often lead to customer 

loyalty and in turn, the highly satisfied customers will do three things. First, loyal customer 

will be back to purchase and repurchase the goods and services again and again. Second, loyal 

customer will spread positive word of mouth to his or her friends, family members, and close 

associates. Third, loyal customer is willing to provide information about the goods and services 

to other. The three things done by loyal customers are the good and free marketing effort from 

the satisfied customers. In today’s high level of competitive environment, higher education 

organizations feel the need to delivering high quality service to enhance the level of satisfaction 

of customers or mainly their students. Modern organizations of higher education around the 

world are increasingly demanding in regarding effective learning, knowledge and skills 

sharing, training and its cost and time justification, and to ensure important the associated 

achievement obligation.  

The level of satisfaction, in deed, is the key for a sustainable competitive advantages. 

In fact, satisfaction is widely accepted and does have a major positive effect on an 

organization’s productivity, performance, and profitability. The majority of satisfied students 

are the strong foundation of any successful modern higher education. Why? This is because 

there are many benefits directly link to repeat students, positive words of mouth, and loyalty 
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retention. In general, highly satisfied students, as loyal customer, often willing to share their 

positive words of mouth to other five or six new customers, on the other hand, highly 

unsatisfied customers also more than willing to share their negative words of mouth to 

countless potential new customers.  

Research Methodology 

Student’s level of satisfaction is vital to the success of the higher education in the long 

run. More importantly, it is to find the best to measure the level of student satisfaction. In fact, 

Suan Suandha Rajabht University often aims to provide many important activities that focus 

on promoting student learning a variety of opportunities. Students’ satisfaction of campus 

activities needed to be measured the right way to gain the effective feedback of them and be 

able to response to their needs and wants as fast as possible. The main objectives for this 

investigation of research study were to ensure the understanding the measurement of students’ 

satisfaction in campus activities, a case of students in Suan Sunandha Rajabhat University as 

well as to provide valuable suggestions from the perspective of students in campus to enhance 

satisfaction in campus activities. A qualitative research method was chosen as a main method 

to conduct with the using an in-depth interview and small focus group of target students and 

university staff. About 10 students and 10 university staff who regularly engaged of the campus 

activities during the semester 2 of the year 2018. About 10 students from various departments 

were selected randomly to provide an insight information and suggestions. 

Fig. 1 the Process of Research 

 

Findings 

Table 1. Ten important factors needed to measure students’ satisfaction 

No. Factor Rank 

1 Student engagement 1 

2 Students participation 2 

3 Cleanliness of rooms and space 3 

4 Easy access to all equipment 4 

5 Convenient operating hours 5 

6 Prompt service from staff 6 

7 Flexible hours of activities in campus 7 

8 Courtesy of employees 8 

9 Providing detailed of activities 9 

10 Competent of campus employees 10 
 

From the interview with students, the list of top ten factors that need to be concerned 

when select the measurement to evaluate student’s satisfaction in campus activities. The 
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students had ranked top ten factors as: student engagement, student participation, cleanliness 

of rooms and space, easy access to all equipment, convenient operating hours, prompt service 

from staff, flexible hours of activities in campus, courtesy of employees, providing detailed of 

activities, and competent of campus employees.  

The findings of the qualitative study can be reported that students’ level of satisfaction 

of students in participating in events, programs, concerts, sport events, workshops, trainings, 

and other campus activities depends on an individual preference, therefore, it is vary due to 

different situation and different persons. However, the overall level of satisfaction of students 

are linked with the level of involvement, engagement, and participation in campus activities. 

The more students have involved, engaged, and participated, the higher level of satisfaction 

from the overall students in campus.  

Suggestions 

From the conclusion of the focus group, there are many vital suggestion directly from 

students.  There are at five vital suggestions for enhancing students’ experience of participating 

in campus activities. First is to allow students’ engagement of choosing activities and the 

objectives of activities. It is important to allow students to decide what they want and need as 

much as possible.  Second is to promote high level of participation in campus activities. It is 

important to provide them a special space for their participation and encourage them to do so. 

Third is to promote positive attitudes of students, staff, and faculty members. Positive attitude 

about activities in campus will be the core of success. Fourth is to allow students to participate 

in the assessment of each campus activity. The feedback from students is essential for the next 

year activities. Fifth is to have an objective way to measure students’ level of satisfaction of 

campus activities. 
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