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Abstract

This project is media design project to promote and convey the story of silk in the culture of
the lower northeastern provinces. (Nakhonchai Burin Group), which started from studying
information about silk culture in Nakornchai Burin Province. In which the researcher has
collected data on the silk weaving process Silk weaving pattern Important tourist attractions
and culture of Buriram Province Including products from hand woven fabrics, as a case study
at Ban Daeng Yai Weaving Group and Ban Koon weaving group, where the researcher went
to the area to explore and found important identity in both patterns and weaving techniques
of Mudmee silk that are unique then take the information obtained to analyze to obtain the
design elements of the brochure which is a public relations media that is suitable to assist in
purchasing decisions of the target group Made out a total of 4 brochures, each brochure is a
topic to relate the story of silk in Buriram Province from the manufacturing process to
becoming a product that is linked in the culture and traditions of the province.
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1. Introduction

The development of strong, self-reliant and progressive communities through research
and innovation results cannot use the 20-year national strategic plan to create connections in
response to technology, wisdom, culture, identity, strategic areas in the spatial part and
spatial projects that create benefits in 4 areas: academic, community, social, policy and
commercial benefits. Research results and knowledge can be selected for practical use and
create maximum benefits for the community, society and the country. (Suwit Sadsunk,
Patcha U-Tiswannakul, 2023)

Media design project to promote and convey the story of silk in the culture of the lower
northeastern provinces (Nakhonchai Burin Group) is a study of silk history, Silk production,
Silk uniqueness and Silk culture in the Nakhonchai Burin group with high cultural costs but
also a local cultural cost That may have an underlying shared culture which had to be
synthesized and studied in order to extract a common culture of the provinces in the
Nakornchai Burin group come to design public relations media about silk from Nakhonchai
Burin Group as a supplement to the purchasing decisions of the target audience (Story
Telling) to marketing 4.0 in a form that affects sales. And in response to the development
and upgrading of the provincial groups Nakornchai Burin according to government policy
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1.2 Research Objective

1. Study basic information and products of the silk product of Nakhonchai Burin group
to be used as information for media design to promote and convey the story of silkin the
culture of the lower northeastern provinces (Nakhonchai Burin Group)

2. Develop products and create public relations media and convey silk stories. Obtained
from the study of silk products Nakhonchai Burin Group to create economic value of the
community, Community development and provincial group development Nakhonchai Burin
is a tourist city.

2. Body of paper
Method of operation

This research uses social science research methodology. Which emphasizes the
qualitative research method. This research will use data collection in two ways:

1. Study of related research documents (document data)

2. Field work with in-depth interviews and observation in the study area case study of
Nakhonchai Burin Group

Research results

This research is a media design research in the form of brochures to promote and convey
the story of silk in the culture of the lower northeastern provinces. (Nakhonchai Burin
Group) by selecting a case study of cotton and silk weaving group, Ban Koon, Village Moo.
7, Buriram Province Which has a unique pattern of weaving mudmee fabric is consistent
with the culture and traditions of the province

The concept of the design is "path on the fabric" is to tell the story of Buriram's local
fabric that represents art and culture. Silk weaving process Unique pattern Silk products
Including tourist attractions and traditions of Buriram Province which is like a path that has
been lined up until the Buriram handwoven

The selected colors are used in tones of bright, lively Modern and Intellectual. This is the
original color tone from Buriram's handwoven silk to make it brighter and brighter to create
new modern mindset and able to reach more target groups than before

#FBF392
RGB : 251, 243, 146
CMYK : 5,0, 55,0
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The pattern selected appears in a graphic line pattern, cut from the nature of the fabric
pattern and the silk thread pattern in the weaving. It is the use of silk patterns or patterns on
the local woven cloth of Buriram Province to cut down or use photos from the local identity
to show the beauty including the making public relations media that is modern using images
and graphics for harmony, Soft, dynamic, appealing to combine with graphic design.
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Character appearance in this project was typography to create a new style to create a
unique memorable communication by using the word "Nakornchai Burin” in the design of
the characters that are the main theme in the design work. In addition, there are two types of
characters used for the text: DB Moment X, which is a headless font. Quite round shape Feel
modern and comfortable with TH SarabunPSK, a font that is easy to read.
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Font Name : DB Moment X
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Design portfolio

The design work consists of 4 public relations media topics:

1. Public relations material (brochure) about the silk weaving process

2. Public relations media (brochure) about hand-woven fabric patterns

3. Public relations media (brochure) about tourist attractions, traditions and culture
4. Public relations media (brochure) about products from hand woven fabrics

In this regard, the researcher has tested all 3 designs and then selected the best one to be
the actual work.
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The work of brochure design to promote and convey the story of silk in the culture of the
lower northeastern provinces (Nakhonchai Burin Group) by selecting a case study of cotton
and silk weaving group, Ban Koon, Village Moo. 7, Buriram Province
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about the silk weaving process
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About tourist attractions, traditions and culture
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About products from hand woven fabrics

3. Conclusion
Design overvirew
From the previous process, the resercherer conclude the process into the photo diagram

« Study of culture, traditions, local attractions

Step 1 » Study the process of silk products And
products from silk by actually going to the area

» Summarize the design concept from a unique
culture and tradition

» Summarize the design elements that align with
the objectives.

» Design your work using a number of concepts
and elements.

» Choose the most appropriate approach
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4. Suggestion

In this project, the researcher selects the product identity of the case study to formulate
design concepts that are aligned with local cultural attractions and pagos. Which in the next
project design the researcher may structure the story in a different direction, such as
spiritualism. Drill into details of different types of patterns or choose to design a case study
of ethnic minorities in the area To continue creating new ways
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