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ABSTRACT

Computer training is both necessary and vital to factor in modern day workplaces
which can provide both skills and confidences for students, staff, and faculty members of the
university to make them more valuable and allow them to do their jobs faster and more
efficiently. Most of the jobs require intermediate to advanced computer skills. There are
many different technique of trainings such as personal training, face to face training, and
computer based training and each technique has both pros and cons. In general, computer
training provides many kinds of knowledge, skills, information technology services,
computer labs, trainings, internet, and modern facilities. Satisfaction in computer training
programs is one of the most important feedback from trainees. Successful management of
office of information technology often reflects the level of satisfaction of the students, staff,
and faculty as the main users. The objectives of this research were to examine key factors of
success that affected the high level of satisfaction of computer training from users’
perspectives. A quantitative research was employed and was conducted by utilizing
questionnaire interviewing with 100 students, 50 staff, and 50 faculty members who were
enrolled in computer training. Statistical analysis was done by utilizing SPSS program. Mean,
and standard deviation were used for data analysis and obtaining the findings. The findings
of this study revealed that the majority of students had a high level of satisfaction on
computer training programs but the staff and faculty members had a medium level of
satisfaction. The key factors of success included the qualification of trainers, modern facility
and equipment, flexible time of training, the method of assessment, and learning
environment. Some important suggestions from this study included providing special course
for professional technical IT training and Management, use high impact learning method,
identify different needs of trainings for students, staff, and faculty members.
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INTRODUCTION

In the modern world of competitiveness, a higher education organization is in the
position that need a continuous improvement of their knowledge and skills of its employees.
Training programs are often offered by Suan Sunandha Rajabhat University to develop and
enhance employees’ knowledge and skills in the areas of English proficiency, Information
Technology, new principles of management and administration and many new skills and
knowledge as per their job requirements.

In today’s competitive environment, to delivering best functions and job assignment
to enhance the level of satisfaction of customers is the number one priority for a sustainable
competitive advantages. One of the best measurements which have been accepted is the level
of satisfaction. Higher and highest level of satisfaction, certainly, does have a major positive
effect on an organization’s productivity, morale, performance and finally profitability. The
majority of satisfied trainees of training programs are the basic great foundation of any
successful organization. Why? This is because there are many benefits directly link to
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effective training to effective working and performing. The campus of Suan Sunandha
Rajabht University and its training programs must able to provide many effective kinds of
knowledge, skills, information technology services, computer labs, trainings, internet, and
modern facilities. Successful training programs with high level of satisfaction often reflects in
their feedback and suggestions. Therefore, the researcher was interested in studying the topic
of effective computer training programs. It is hoped that the findings and suggestions from
this study will be useful for the enhancing and developing training programs effectively in the
campus of Suan Sunandha Rajabhat University and elsewhere.

METHODOLOGY

One of the best measurements of the effectiveness of computer training programs is
the result of satisfaction survey. In fact, level of satisfaction in computer training programs is
one of the most important feedback from trainees. Successful management of office of
information technology often reflects the level of satisfaction of the students, staff, and
faculty as the main users. High level of satisfaction is certainly a good news and any
comments or suggestions should be heeded for the improvement. The purposes of this
research study were to investigate different key factors of success that affected the high level
of satisfaction of computer training from users’ perspectives. T0O achieve the purposes, a
quantitative research method was employed and was conducted by utilizing questionnaire
interviewing with 100 students, 50 staff, and 50 faculty members who were enrolled in
computer training during the year of 2019. Statistical analysis was done by utilizing SPSS
program. Mean, and standard deviation were used for data analysis and obtaining the
important findings.

FINDINGS

TABLE 1. FACTORS TO INCREASE LEVEL OF SATISFACTION
Mean S.D. Rank

Factors

1. Active Learning skills 3.91 0.99 1
2. Service quality Skills 3.77 0.78 2
3. Problem solving skills 3.55 0.98 3
4. Information and technology Skills 341 0.79 4
5. Communication skills 3.38 0.92 5

From the survey of the respondents, it found that the majority of the respondents had
high level of satisfaction. However, there were five factors of the training programs that
contributing to the high level of satisfaction. First, the factor of active learning skill was rated
number one with the mean of 3.91 and standard deviation of 0.99. Second, the factor of
service quality skill was rated number two with the mean of 3.77 and standard deviation of
0.78. Third, the factor of problem solving skill was rated number three with the mean of 3.55
and standard deviation of 0.98. Third, the factor of information and technology skill was
rated number four with the mean of 3.41 and standard deviation of 0.79. Finally, the factor of
communication skill was rated number five with the mean of 3.38 and standard deviation of
0.92.
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The findings of this study revealed that there were two direction of level of
satisfaction, the majority of students had a high level of satisfaction on computer training
programs but the staff and faculty members had a medium level of satisfaction. In fact, many
other critical factors of success included the qualification of trainers, modern facility and
equipment, flexible time of training, the method of assessment, and learning environment.
Some valuable suggestions gained directly from respondents of this study included the need
to offer special course for professional technical IT training and Management, promote the
use high impact learning method, and use feedback to properly identify different needs of
trainings for students, staff, and faculty members. Moreover, to be more effective, the
training program should follow the five important steps.

e_

The effective training programs must follow at least five steps. Step one is to perform
the analysis of what the current situations and what is needed in the training program. Step
two is to design learning principle and how to provide the format that easy to follow and
power in the knowledge achievement. Step three is to develop learning objectives that we
want the trainees to achieve with less time and less cost. Step four is to implement the
training program with closely monitoring and constant feedbacks from the implement staff,
trainers, and trainees. Finally, follow the process to conduct a new cycle and each round
provides a better training session due to the continuous improvement from the cycle of
improvement.
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